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Would you be willing to pay more for a higher quality cleaning at

the dry cleaner you use most often? Select one.
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Percent




/

Segment

Big8to24

B 25t034

B 35t044

B a5t054

55to 64

65 or older

Value

Yes
No

Unsure

Yes
No

Unsure

Yes
No

Unsure

Yes
No

Unsure

Yes
No

Unsure

Yes
No

Unsure

Percent
75.7%
15.5%
8.7%
Total Responses
82.3%
10.5%
7.3%
Total Responses
86.3%
4.3%
9.4%
Total Responses
69.1%
11.9%
19.1%
Total Responses
50.4%
24.4%
25.2%
Total Responses
31.3%
37.4%
31.3%

Total Responses

% of Total

7.8%

1.6%

0.9%

10.3%

18.1%

2.3%

1.6%

22%

20.1%

3.7%

19.4%

6%

2.9%

3%

11.9%

41%

4.9%

4.1%

13.1%

Responses

78
16
9
103
181
23

i6

201

10

233
134
23
37
194
60
29
30
119
41
49
41

131



Q1: Which of the following age groups best describes you? Select one.

Percent

Value

18to 24

25to 34

35to 44

45 to 54

55 to 64

65 or older

[ %y

1810 24 2510 34 351044 4510 54 55 1o 64 65 ar
alder

Percent Responses
10.3% 103
s
22.0% 220
SETED
23.3% | 233
SMERE,
19.4% 194
11.9% 119
13.1% 131

Totals: 1,000



