Slide 1: Transforming Daily Business with Al

Artificial Intelligence (Al) is revolutionizing business operations across industries by
automating routine tasks, enhancing productivity, and enabling better decision-making
processes. This slide sets the stage for understanding how Al can be integrated into daily
business practices, particularly focusing on email automation.

The idea of transforming business with Al involves a strategic shift in how companies
handle various tasks, from customer service to data management. Email, a core
communication tool for businesses, can become a significant time-drainer when
handled manually. By incorporating Al into email systems, businesses can improve
response times, ensure consistency in messaging, and reduce the workload on
employees.

For instance, Al can automatically generate responses to customer queries, filter spam,
and even manage follow-ups. These actions streamline the communication process,
allowing businesses to focus on more complex tasks that require human insight and
creativity. The concept of "email answered with Al" speaks to this transformation.

Al-based email solutions also allow for greater personalization. By analyzing previous
interactions, customer data, and behavioral insights, Al can craft responses that feel
personal and relevant, improving customer satisfaction and fostering loyalty. When
businesses align their communication style with their brand’s tone through Al, they not
only save time but also strengthen their brand image.

Overall, this slide introduces a holistic view of how businesses can integrate Al into their
daily routines, emphasizing the automation of emails as a primary example of Al's
potential to transform everyday operations.

Slide 2: E-Mail Automation: Solution 1 - Writesonic

The first solution presented for automating emails is Writesonic, a generative Al tool that
integrates easily into any cloud-based email software. Writesonic offers various
benefits, such as its quick setup and ability to be used across online platforms,
including LinkedIn. For businesses looking for a fast and effective way to streamline
email communications, this tool can be a game-changer.

One of the significant advantages of Writesonic is that it requires no extra training,
making it an accessible option for companies that may not have dedicated Al or IT
teams. This ease of use means that even small businesses or non-technical staff can
start using the tool almost immediately, boosting productivity with minimal effort.

However, Writesonic does have its limitations. One of the major drawbacks is the
manual nature of sending emails. While the Al can generate creative and personalized
responses, a human s still required to review and send each message, which may be a



bottleneck in an otherwise automated workflow. Additionally, since Writesonic does not
incorporate internal company data due to GDPR restrictions, the responses generated
may lack the specificity needed for certain business contexts, such as handling
sensitive customer inquiries or internal communications.

Despite these limitations, the price point of approximately 160 EUR per year makes
Writesonic a cost-effective option for businesses looking to enhance their email
communication with Al. Its ability to integrate into Gmail and other cloud-based email
programs ensures that it is a versatile tool that can fit into a wide range of business
setups.

In conclusion, while Writesonic provides a powerful solution for email automation, its
manual email-sending process and lack of internal data integration are points to
consider when deciding if it’s the right fit for a business’s needs.

Slide 3: E-Mail Automation: Solution 2 - Outlook Copilot

Microsoft’s Outlook Copilot offers another email automation solution, particularly for
businesses already embedded in the Microsoft ecosystem. This tool integrates
seamlessly with Microsoft’s suite of tools, including Browser, Excel, Word, and, of
course, Outlook. For businesses already using these tools, Outlook Copilot can be a
natural extension of their existing workflows.

The integration with Microsoft tools is both a strength and a limitation. On the one hand,
it ensures that businesses can leverage the power of Al across multiple platforms
without needing to adopt new systems. On the other hand, this integration restricts the
use of Outlook Copilot to those businesses that are already heavily invested in Microsoft
products. For companies using other software solutions or cloud platforms, this
limitation might hinder its appeal.

One of the notable features of Outlook Copilot is that it, like Writesonic, requires no
additional training, making it a user-friendly option for teams who may not have
technical expertise. This ease of adoption is crucial for businesses looking to quickly
scale their Al usage without undergoing extensive training programs.

However, the downside of this solution is that, like other email automation tools
discussed, it requires manual sending of emails. Additionally, it lacks the ability to
incorporate internal company data unless special training and server integration are
applied, which can increase the cost and complexity of implementation. For businesses
that deal with sensitive or confidential information, this lack of data integration might be
a significant limitation.

At an annual cost of approximately 240 EUR plus additional server hardware expenses,
Outlook Copilotis priced higher than Writesonic but offers deeper integration with a



broader range of Microsoft tools, making it a potentially valuable investment for
businesses that are already using these platforms extensively.

Slide 4: E-Mail Automation: Solution 3 - Generative Al Copy Paste

Generative Al tools like ChatGPT have gained immense popularity for their ability to
provide creative and contextually relevant responses. In the context of email
automation, such tools offer businesses a flexible and powerful way to handle
communication tasks. This solution allows businesses to define the tone and style of
responses, ensuring that outgoing emails align with the company’s brand voice and
communication standards.

One of the standout features of generative Al is its ability to produce creative answers,
making it a valuable asset for businesses that need to handle complex customer
inquiries or engage in marketing communications that require a more nuanced
approach. By leveraging the creativity of Al, companies can differentiate themselves in
their communication style.

However, this solution comes with the drawback of requiring manual effort to copy and
paste the generated content into an email program. This additional step may seem
minor, but it can become cumbersome, especially for businesses that handle large
volumes of emails. Furthermore, as with other email automation solutions, this tool
does not integrate internal company data, which can limit its effectiveness for
personalized responses or situations that require knowledge of specific company
processes.

With a price point of approximately 240 EUR per year, generative Al tools like ChatGPT
offer a middle-ground solution for businesses looking for creativity and flexibility in their
email communication. However, the need for manual intervention may limit its
scalability for businesses that prioritize full automation.

Slide 5: E-Mail Automation: Solution 4 - Generative Al Agent

The Generative Al Agent, such as POE, offers another level of sophistication in the realm
of email automation. Building on the core strengths of generative Al systems like
ChatGPT, the Generative Al Agent adds the ability to utilize internal company data for
more tailored and relevant responses. This marks a significant upgrade over simpler Al
solutions that are limited by GDPR regulations or other data privacy concerns, which
typically prevent the use of sensitive internal information in their operations.

The flexibility to integrate company-specific data into the Al’s training and outputis one
of the defining advantages of the Generative Al Agent. By incorporating information from
internal systems, such as a CRM (Customer Relationship Management) or other



databases, the Al can deliver highly personalized and brand-specific responses. This is a
major step forward for companies that want their email communications to feel
seamless and well-informed, allowing for more intelligent and contextually appropriate
exchanges with customers and partners.

In addition to offering creative and personalized answers, this solution allows for tone
adjustments, enabling businesses to fine-tune their communication style to suit various
contexts. Whether responding to a high-priority client inquiry or handling general
customer service, the Al agent can adapt to the appropriate tone while maintaining
consistency with the company’s brand voice.

However, the Generative Al Agent still requires some manual work, such as copying and
pasting content into an email platform and sending the email manually. For businesses
seeking full automation, this may be a drawback. Additionally, while the ability to
incorporate internal company data is a notable advantage, it may require significant
upfront work to set up and fine-tune the Al system to effectively integrate this data into
the email responses.

Despite these challenges, the Generative Al Agent represents a more advanced email
automation tool, providing businesses with a way to handle more complex
communication tasks that require a deeper understanding of the company’s operations
and client relationships. At an approximate cost of 240 EUR per year, it offers a good
balance of automation, personalization, and flexibility, making it a valuable asset for
businesses looking to optimize their email workflows.

Slide 6: Cognitive Al: How It Works

Cognitive Al represents the next evolutionary step in artificial intelligence, going beyond
basic automation and generative responses to deliver truly intelligent decision-making
capabilities. While earlier Al tools focused on generating responses based on predefined
rules or data patterns, cognitive Al systems like Emma (developed by Wianco) are
designed to understand, reason, and learn from interactions in a more human-like
manner.

Cognitive Al integrates with various business systems to handle a wide range of tasks,
from automating workflows to making real-time decisions based on incoming data. In
the context of email automation, cognitive Al can autonomously handle complex
processes that previously required significant human intervention. For instance, it can
prioritize incoming emails, analyze the content, and decide whether to escalate the
issue, handle it directly, or route it to a specific department.

Moreover, cognitive Al systems can improve over time by learning from each interaction.
This means that the more data the Al system is exposed to, the better it becomes at
understanding the nuances of customer inquiries and the specific needs of the



business. This self-improvement aspect of cognitive Al is crucial for businesses that
want to continuously enhance the quality and relevance of their email communications
without constant manual updates or retraining of the system.

The integration of cognitive Al into email systems also means that businesses can
automate not just the generation of email responses, but the entire workflow
surrounding email communication. From analyzing customer behavior to predicting
potential issues and proactively addressing them, cognitive Al can transform how
businesses handle communication at every level.

However, implementing cognitive Al systems can be costly and complex. Unlike simpler
Al solutions that can be set up within minutes, cognitive Al requires significant upfront
investment in terms of time, money, and technical expertise. Furthermore, businesses
may need to integrate cognitive Al with existing systems, which could require additional
customization or infrastructure changes.

In conclusion, cognitive Al holds immense potential for businesses looking to automate
complex tasks and improve decision-making processes. Its ability to learn and evolve
makes it a future-proof solution for companies aiming to stay ahead in a competitive
landscape, especially when dealing with large volumes of email communications and
other operational workflows.

Slide 7: E-Mail Automation: Solution 5 - Cognitive Al + Own Al System

The combination of Cognitive Al and a proprietary Al system represents the pinnacle of
email automation technology. By leveraging advanced cognitive Al platforms like Emma
or GPT-4ALL and integrating them with a business’s internal systems, companies can
create a highly customized and efficient Al system tailored to their unique needs. This
solution is ideal for businesses that handle large amounts of data and require a highly
personalized and secure approach to email automation.

One of the key benefits of this approach is that businesses can create responses that fit
their brand perfectly. Unlike more generic Al solutions that offer limited customization, a
proprietary Al system allows companies to fine-tune every aspect of the communication
process, from the tone of the emails to the specific details included in each response.
This level of control ensures that every email sent out aligns with the company’s
messaging and customer service standards.

Moreover, this system allows businesses to integrate vast amounts of internal data into
the Al, including CRM data, customer transaction histories, and even internal processes
like bookkeeping and legal documentation. By having access to this wealth of data, the
Al can generate highly relevant responses that not only address customer inquiries but
also anticipate their needs and provide proactive solutions.



Another significant advantage is that this system runs on the company’s servers,
offering full control over the data and ensuring compliance with strict privacy
regulations like GDPR. This is particularly important for businesses that handle sensitive
customer information or operate in industries with stringent data protection
requirements. By keeping everything in-house, businesses can avoid the risks
associated with relying on third-party Al providers.

However, the advanced nature of this solution comes with a high price tag. At
approximately 800 EUR per month, this option is considerably more expensive than the
other email automation solutions discussed in the presentation. Additionally, the
complexity of setting up and maintaining a proprietary Al system means that businesses
need to have access to technical expertise and resources to ensure the system runs
smoothly.

Despite the costs, the advantages of having a fully customized and autonomous Al
system far outweigh the drawbacks for businesses that require a high level of
automation, personalization, and data security. This solution is particularly suited for
large enterprises or organizations with complex operational needs, where the benefits of
full automation and control can lead to significant efficiency gains and improved
customer satisfaction.

Slide 8: How to Really Automate the Complete Email Workflow

This slide presents a comprehensive approach to automating the entire email workflow
using Al. The idea here is to create a system that not only generates email responses but
also automates the sending and tracking of those emails, eliminating the need for
manual intervention at any stage of the process. By integrating Al with internal data and
systems, businesses can achieve a fully automated workflow that is compliant with data
protection regulations like GDPR.

The first step in this process involves setting up a cognitive Al system that is connected
to the company’s data. By training the Al with the company’s brand tone, customer data,
and operational workflows, the Al can generate highly personalized responses that align
with the company’s communication standards. Once trained, the Al can handle the
entire process, from receiving an email to generating a response and sending it out
automatically.

The next step is fine-tuning the Al to ensure that it continues to improve over time. By
analyzing the effectiveness of its responses and learning from customer interactions,
the Al can become more accurate and efficient in handling emails. This ongoing training
process is crucial for businesses that want to maintain high-quality communication as
their operations evolve.



By automating the entire email workflow, businesses can save significant time and
resources while ensuring that their communications are consistent, professional, and
aligned with their brand values. This solution represents the future of email automation,
where Al handles not just the generation of responses but the entire process from start

to finish.



